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LeBonMarchéUnveils
EdgarJayet'sVIC Space

Thelegacydepartment
storetappedtheyoungVan
Cleef& Arpelsdesignprize
winnertorevampits private
appointmentSalonAristide.

BY RHONDARICHFORD

PARIS–LegacydepartmentstoreLe Bon
Marchéhasturnedoneof itsmoststoried
roomsintoa collectibledesignretail
experience,bringing28-year-oldFrench
designerEdgarJayetintoSalonAristideto
createanewVIC spacethatoccupiesthe
formerofficeof founderAristideBoucicaut.

Jayet’sfurnitureis integratedinto the
salonandall thepiecesareavailableto
buy.Clientscanpurchasetheobjects,
orworkwithJayet’sstudiotocustomize
dimensions,materialsandtypologies.

“We wantedit to feel like anapartment,
likeacollector’shome,”JayettoldwWD.
“And I thinkwhenyouhavetheprivate,
personalizedexperienceatLe BonMarché

you wantto feelsomehowathome.”
Thathomeyqualityis centralto Le Bon

Marché’sSalonsParticuliers,which opened
in 2019asaseriesof privateParisian

apartment-likespacesfor VIC service.
SalonAristideis thejewelin its crown,

asit retainsthemahoganypaneling,
gold-leafdetails,engravedglassand
alabasterlightingof whatlegendhasit was
Boucicaut’sformeroffice.

Le BonMarchédidnotwantJayetto turn
it intoa periodreconstruction.Instead,
thedesignerwasaskedto createa dialogue
betweentheexistingarchitectureandhis

ownwork,alongsideselectedpiecesby
otherdesigners.

“Whatwasimportantwasthat it should
neverfeel like adisplay,”saidLeBon
Marchédirectorofclientrelationsand
servicesRaphaëlLipszyc. “Wewanted
thepiecestobeencounteredin context,
withinafully realizedinterior,sothat
clientscouldexperiencethemaspart
ofawayof livingratherthanasobjects
presentedin isolation.”

Jayet’scollectionbrings together
furnitureand lightingrootedin French
craftsmanshipand20th-centurydecorative
arts.A cashmere-covereddaybedhasa

handmadewoodenstructureproducedby
a Parisianseat-maker,with itshardware
alsomadebyhandin Paris.A seriesof

traditionallyusedforyachtingandfeatures
originalhandlescastfromdesignsbyJean-
Michel Frank,whilethestructuresuse
a NapoleonIII blackstainandsycamore
woodinside.

Jayetdesignedthepiecesto evokethe
first-classcabinsof theoldWhiteStarLine

ships.
Thecollectionwasfirst presentedat

DesignMiamilastyearasanhomage
to thecenturyofArt Deco.At LeBon
Marché,however,Jayethasexpandedthe
propositionbeyondindividualfurniture

piecesto createanentireinterior.
“I love assemblinginteriors,especially

within a strongexistingcondition,” hesaid
of theroom.“And herewehavethemost
beautifulmillwork.”

Theroom’sexistingArt Decobones
built thefoundationfor a selectionof
additionalpieces.A constellationmotif
carpetdesignedbyAndréePutman,
handwovenin Burgundy,mimicsdesigns
in theroom’sceiling.Jayetsaidthepiece
wasaddedasatributetoPutman’s
workfor LeBonMarché,particularlyits
grandescalators.A sculpturebyMaïon,
loanedby theartist’sgallery,
wasintendedto bringwhatJayetcalled
an“institutional”aspect.

“It’s a piecethatcouldbe in a museum,
hesaid.

LightingcomesfromDelisle,in a
handmadeParisiancollectioninspiredby
traditional19th-centurychandeliers.

TheresultreflectsJayet’sstudio

philosophy,mergingfurnitureand
interiordesignof small-scaleproduction
andspecialistcraftsmanship.Theyoung
designerestablishedhisstudioat23after
winningtheVanCleef& ArpelsPrize
andhassinceworkedonresidential,
institutionalandculturalprojectsin
France,ItalyandtheU.S.

At Le BonMarché,thatsmall-scale
approachis integralto oneofParis’
largestluxurystores.Jayetseesa
naturalconnectionbetweenthetwo.
Thedepartmentstore,henoted,was
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immortalizedby Emilie Zola’snovel
“Au BonheurdesDames.”While the
departmentstoreintroducedthingslike
consistentpricingasa luxuryof its day,
todayit isadaptingtomodernretailand

luxury.Muchof today’snotionis making

availablehandcraftedobjectsproduced
in verylimitedquantitiesandadaptedto
individualclients.

“They careaboutthis little scale,and

theyknowthattheir clientsresearchthis

scale,”hesaid. “They’re not interestedin
massproductionsandflashythings,but
morelike a timeless,institutional,super-
crafted experience.”

ForLe BonMarché,thesalonoffersa
waytobring collectibledesignintothe
clientexperience.“We areinterestedin

creatingenvironmentswherecommerce,
cultureandemotioncometogether
seamlessly,”Lipszycadded.

InsideLeBon
Marché’snew
SalonAristide.
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